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This Epic Maserati Ghibli Commercial Just
Won The Super Bowl
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“Maseratlis first Super Bow! ad
deserves fo be remembered

because it was a beaufiful,

breathtaking surprise not
watered down by drawn-ouft

teasers or unnatural celebrity
cameos. And af the end of 90

seconds, it left you asking, What
was thate”

“That's how you sell a car.”
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BRAND HISTORY
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FOUR BROTHERS
BUILT A RACE CAR TO WIN.

* BRAND HISTORY
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AND, THEY DID.
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ATTROP ORTE
A FRESH START
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Restart —» Establish AND Prepare to Expand —»

Quattroporte and GT/GC

New Grugliasco Plant
and New Quattroporte

2000-2004 2004-2011 2012 -2014

= BRAND HISTORY




MASERATI

THE ABSOLUTE DPPOSITE OF ORCINARY

Restart —» Establish AND Prepare to Expand — Cover 100% of the
Luxury Markets

et

Quattroporte and GT/GC Alfieri
__________________________ ..
New Grugliasco Plant
and New Quatiroporte @
“““““““““““ L New GranTurismo
2000-2004 2004-2011 2012-2014 2014-2018

BRAND HISTORY




BRAND MISSION STATEMENT

“BUILD ULTRA-LUXURY PERFORMANCE AUTOMOBILES WITH TIMELESS
ITALIAN STYLE, ACCOMMODATING BESPOKE INTERIORS, AND EFFORTLESS,

SIGNATURE SOUNDING POWER."
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BRAND VALUES HERITAGE
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BRAND VALUES ITALIAN DESIGN
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+ BRAND VALUES PERFORMANCE
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BRAND VALUES SIGNATURE SOUND
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PASSION FOR DETAILS

BRAND VALUES
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ITALIAN DESIGN

PERFORMANCE

SIGNATURE SOUND

ol

DIVERSE

EXCLUSIVE
. BRAND VALUES L. PASSION FOR DETAILS
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SOUNDS AMAZING

LUXURIOUS
POWERFUL EXOTIC

MASERATI

ITALIAN DESIGN

AUTHENTIC

EXCLUSIVE
FERRARI POWERED

RACING PEDIGREE

* BRAND VALUES BRAND DNA CORE
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SOUNDS AMAZING

POWERFUL EXOTIC

A DREAM CAR YOU CAN OWN AUTHENTIC

EXCLUSIVE
EEEP 04N DESIGN

FERRARI POWERED

RACING PEDIGREE

ok BRAND DNA EXPANDED
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COMPANY CUSTOMER

PRODUCT

MASERATI: THREE AREAS OF CONTROL

BRAND RATIOMNALE
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MASERATI BLOOD LINE
»  PASSION FOR DETAIL

«  SPORTY

«  RELIABLE )
»  RELEVANT FOR MODERN NEEDS ' —
»  FOR EVERYDAY USE

+  ACCOMMODATING

»  BESPOKE

PRODUCT

MASERATI: THREE AREAS OF CONTROL
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COMPANY

D

MASERATI: THREE AREAS OF CONTROL

GLOBAL PRESENCE

BERAND RULES

REFUTATION PROTECTION
EVOLVING PROCESSES
VOLUNTARY VOLUME LIMITATION
EFFECTIVEMNESS
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CONSISTENT TOUCHPOINTS
BUYING & SERVICE EXPERIENCE
LOYALTY NURTURING

IMAGE REINFORCEMENT
CONGQUESTING
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MASERATI: THREE AREAS OF CONTROL
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PRODUCT

BRAND IN THE FUTURE
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20] 4 4 MODELS

LUXURY FULL-SIZE e

SEDANS GHIBL |

LUXURY LARGE-SIZE
SEDANS GIUATTROPORTE

LUXURY SUVs LEVANTE

ALFIERI COUPE

ALFIERI CABRIO

GRANTURISMO é
LUXURY SPORT

COUPE & SPIDER GRANCABRIO

PRODUCT

BRAND IN THE FUTURE
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» 2018 s mopeLs

LUXURY FULL-SIZE
SEDANS GHIBLI

LUXURY LARGE-SIZE
SEDANS GIUATTROPORTE
LUXURY SUVs LEVANIE
ALFIERI COUPE
ALFIERI CABRIO
GRANTURISMO

LUXURY SPORT
COUPE & SPIDER GRANCABRIO

PRODUCT

BRAND IN THE FUTURE
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BASED ON

AN EVOLUTIONARY SET

OF SHARED 5YSTEMS
ENGINES + TRANSMISSIONS

PRODUCT

» BRAND IN THE FUTURE
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Vé V8

DIESEL
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GRANTURISMO - -

GRANCABRIO - -

tecenn: @ rwo @ avo @ RWD/ AWD

PRODUCT

BRAND IN THE FUTURE
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Vé V8 DIESEL
2018 ENGINE GRID | 330Hr | 3sonf | 410HP | 425HF | 450HF | 520HP wsie | wore | sane | s asane | zmsee | seowe
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GRANTURISMO ~
GRANCABRIO
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PRODUCT

BRAND IN THE FUTURE
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TODAY

. Covered segments

MARKETS (000 UNITS)

USA: ~370

TOP-5 EUROPE: -150
CHINA: ~210

ROW: 240

LTy SUY's
40,

TOTAL ~980

Source: IHS Gilobal Insight

; _ FROM ~50% OF MASERATI LUXURY MARKET COVERAGE IN 2013
+  BRAND IN THE FUTURE
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21%

. Covered segments
. New covered segments

MARKETS (000 UNITS)

USA: ~370

TOP-5 EUROPE: =150
CHINA: ~260

ROW: ~260

TOTAL =1M

Source: IHS Gilobal Insight

| TO 100% LUXURY MARKET COVERAGE IN 2018
+ BRAND IN THE FUTURE
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15.4

2013 : ‘ 2018E

LAUNCHED ‘000 Units
2 NEW MODELS

FIVE-FOLD 2013 VOLUMES BY 2018

* BRAND IN THE FUTURE




W

MASERATI

THE ABSOLUTE DPPOSITE OF ORCINARY

10.3%

— EevenUes €8
- E'Eh.'rn on SDIEE E-T:. +
2013 2018E

i ECONOMICS

* BRAND IN THE FUTURE
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» BRAND IN THE FUTURE
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STICK TO VALUES INSTITUTE CONTROLS DELIVER

» BRAND IN THE FUTURE
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HISTORY FUTURE

» BRAND IN THE FUTURE
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Disclaimer

FCA ©

Certain information included in this presentation, including,
without limitation, any forecasts included herein, s forward
looking and is subject to important risks and uncertainties that
could cause actual results to differ materially. The Group's
businesses include its automotive, automotive-related and other
sectors, and its outloock is predominantly based on what it
considers to be the key economic factors affecting these
businesses. Forward-looking statements with regard to the
Group's businesses involve a number of important factors that
are subject to change, including, but not limited to: the many
interrelated factors that affect consumer confidence and
worldwide demand for automotive and automotive-related
products and changes in consumer preferences that could
reduce relative demand for the Group's products; governmental
programs; general economic conditions in each of the Group's
markets; legislation, particularly that relating to automotive-
related issues, the environment, trade and commerce and
infrastructure development; actions of competitors in the
various industries in which the Group competes; production
difficulties, including capacity and supply constraints, excess
inventory levels, and the impact of vehicle defects and/or
product recalls; labor relations; interest rates and currency
exchange rates; our ability to realize benefits and synergies from
our global alliance among the Group’s members; substantial
debt and limits on liquidity that may limit our ability to execute

the Group’s combined business plans; political and civil unrest;
earthquakes or other natural disasters and other risks and
uncertainties. Any of the assumptions underlying this
presentation or any of the drcumstances or data mentioned in
this presentation may change. Any forward-looking statements
contained in this presentation speak only as of the date of this
presentation. We expressly disclaim a duty to provide updates to
any forward-looking statements. Fiat does not assume and
expressly disclaims any liability in connection with any
inaccuracies in any of these forward-looking statements or in
connection with any use by any third party of such forward-
looking statements. This presentation does not represent
investment advice or a recommendation for the purchase or
sale of financial products and/or of any kind of financial services.
Finally, this presentation does not represent an investment
solicitation in Italy, pursuant to Section 1, letter (t) of Legislative
Decree no. 58 of February 24, 1998, as amended, nor does it
represent a similar solicitation as contemplated by the laws in
any other country or state.

Copyright and other intellectual property rights in the
information contained in this presentation belong to Fiat 5.p.A.
Fiat and FCA are trademarks owned by Fiat 5.p.A. “Fiat Chrysler
Automobiles” (FCA) is the name expected to be used following
completion of the merger of Fiat 5.p.A. into a recently formed
Dutch subsidiary.



