100 YEARS OF ATTITUDE






DODGE HAS
BEEN MAKING
CARS FOR
100 YEARS

AND HERE'S WHAT WE KNOW




NO KID EVER
GREW
A POSTER OF
A PASSAT ON HIS
BEDROO




FAST COMPANY'S INNOVATIVE COMPANIES

DODGE RANKS AS THE TOP AUTOMOTIVE BRAND / COMPANY
“MOST INNOVATIVE COMPANIES ™

cooae=// amazon @ Google [J151)]



STRATEGIC VISION NAMES ~ DODGE VEHICLES
“MOST LOVED VEHICLES IN AMERICA”

SMALL CAR: DODGE DART |

LARGE CAR: DODGE CHARGER | 53M VIEWS
SPECIALTY COUPE: DODGE CHALLENGER 4M FANS
MID-SIZE SUV: DODGE DURANGO | 260K FOLLOWERS



WE DON'T MAKE
CATEGORY CARS.
WE MAKE CATEGORY







WHO LOVES PERFORMANCE CARS?

/7 YOUNGEST DEMOGRAPHIC IN THE INDUSTRY - 6 YEARS YOUNGER THAN NON-LUXURY AVE.
(10 YEARS YOUNGER THAN CHEVY, 9 YEARS YOUNGER THAN FORD, 8 YEARS YOUNGER THAN TOYOTA, 5 YEARS YOUNGER THAN HONDA)

/7 DODGE HAS THE HIGHEST PERCENTAGE OF BOTH GEN-X AND MILLENNIAL BUYERS
(49% OF DODGE BUYERS ARE IN THIS LIFESTAGE)



PERFORMANCE EVOLUTION







WORLD CLASS PLATFORMS




EFFICIENT / PERFORMANCE — ENGINE TECHNOLOGY

1.4-LITER MULTIAIR® TURBO 5.7-LITER HEMI® V8 WITH
: nms FUEL SAVER TECHNOLOGY

3.6-LITER PENTASTAR® V6 WITH
| WIRMB[E VALVE T JM.\'HE




BALANCE & CONTROL




BUILDING ON 1

BRAND PURPOSE

Dodge means doing things for a reason and b of the things we
do. We think the car has been cummudltlzed and that Amanga’si : 3
have been abandoned. We think the blame for America’s an '
toward cars goes to import brands. We want to bring l:ta!;k Al -.L..
passion for driving. We will do this one Dodge at a time. .

...
....



BUILDING ON

BRAND PURPOSE
In Defense of Driving. We want people to actuall
use their car for what the car was built to do.



DODGE U.S. RETAIL SALES 2010-2014

> =

+43%
INDUSTRY

AVERAGE

Yo SALES CHANGE +39% +23% +32% +3 %



WHY THE CHARGER?

CHARGER HAS ITS OWN UNIQUE PERSONALITY
EXTROVERTED ~ ADVENTUROUS ~ AGGRESSIVE ~ EXCITING

ﬂ.‘h
“=m ADVENTURDUS *PRACTICAL TAURLS
arer o CHARGER AGGRESSIVE IMPALA +TRUSTED
. BENESIS +
DODGE CHARGER B LRl ol
“MOST LOVED VEHICLES ol
IN AMERICA" * PASSIONATE *CONFIDENT 1 on
STRATEGIC VISION: LARGE CAR *ARROGANT  *INNOVATIVE @ LACROSSE

+ DISTINCTIVE

Source. (3K Fullsize Car Image Study {04-13)

TOP CROSS-SHOPPED TOP PURCHASE REASONS
]

Nathing 21% .
20% Charger [ Std Full-Size

Challenper _ 24%

Camaro _ 22% i 1%
o S | 2

Vehicle Image & Style Fun to Drive




WHY THE CHARGER?

CHARGER IS #1 IN SHARE WITH ONLY A 3.2% SHARE OF VOICE ﬁ-*” 'I_r.;,:"' y
23.7% 21.1%
14.1% 13 ?%
= IEE% 1}.3% 11.6% 10 6% 1[]4%
3.2%
| 1 8-8-
r"l/f’.
Charger Impala Avalon Maxima Taurus
B RoR Share Share of Voice el Eﬁ%ﬂ%ﬁﬂ? T SR ST
CHARGER RETAIL SALES GROWTH 439, +11%
o Charger
i i since 2010
i Sales +194%
S Share +7.7 ppts
¥ _.f'f;
~ : = . 4 Segment” +18%
2010 2011 2012 2013 since 2010
Charger Retail Sales Volume

Charger is only Full-Size Car o grow Retail 5ales and Share every year since 201 0

"Exciludes other Chrysier Group LLC vehicles. ™ Segment does not include Charger
Sowre: Experian for 2010 1R Deaier Reported for 2011-2013, Excludes Hybvids



PRODUCT FOUNDATION

CHARGER
PASSION AND PERFORMANCE
ATTITUDE
TREMENDOUS ROAD PRESENCE CLASS-LEADING POWERTRAINS
AND PERSONALITY

DRIVER ENGAGEMENT
FUN TO DRIVE
CONFIDENT HANDLING
SPORT-TUNED SUSPENSIONS

CONNECTED TO THE
ROAD & TO THE DRIVER

RIGH HERITAGE

STRONG EMOTIONAL
CONNECTION

LARGE ENTHUSIAST FOLLOWING
YOUNG AT HEART
LOYAL FAN BASE

CHALLENGER

AGGRESSIVE AND
ATHLETIC STYLE

ATHLETIC
BOLD
CONFIDENT
PROJECTS YOUTHFULNESS
PROUD TO OWN
ICONIC
DISTINCTIVE
UNIQUE

DURANGD

TECHNOLOGY VALUE
LED LIGHTING NO COMPROMISE PACKAGES -
UCONNECT® CONTENT CONSUMERS
TFT VALUE & DESIRE

BLIND SPOT MONITORING VALUE- ADDED SEE & SELL

CONTENT
FORWARD COLLISION WARNING RAISES THE BAR WITH AN
GRASH NOTIFICATION UNDENIABLE COMBINATION OF

STYLE, POWER & TECHNOLOGY

LAUNCH CONTROL THAT IS ACCESSIBLE

PERFORMANCE PAGES
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DURANGO U.S. RETAIL SALES TREND *-‘ / 4

+ 16%
SEGMENT

AVERAGE

Yo SALES CHANGE +£ % +44% +6%
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CHALLENGER U.S. RETAIL SALES TREND

+31%
SEGMENT
AVERAGE

YoY SALES CHANGE +43% +9% +8% +/% +24%



CHARGER MUNCHING OCTOBER 2014




CHARGER U.S. RETAIL SALES TREND

+227%

+ 32%
SEGMENT

AVERAGE

Yo SALES CHANGE +80%



WHATABDUT THE “DTHER " DODGE PRODUCTS?

AVENGER

GRAND CARAVAN

JOURNEY / D-CUV

® Production ends in 2014
® Chrysler 200 will address
this portion of the market

¢ Production ends in 2016

e |Jpdated in 2016 to better
align with Dodge Brand DNA



WHAT ABOUT DART?

20.0%
~ Dart Share of Compact Segment ~ Compact Car ~ 7 Mid-Size Car
15.0%
¥ .
L NG ﬁ?—""{ T
10,0% " ..., 8.3% I.E".f"-‘ 9.3%
| RN, 83%
~. _68% f..
i ’
s 2% 'ih.--..____“ 7
i.n- o
0.0% == i
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COMPACT SEGMENT MID-SIZE SEGMENT

DART TODAY: DART FUTURE:
»  State-of-the-Art Platform »  Maintain Current Market Advantages
Superb Driving Dynamics » 2014 — Improve “Heart of Market” Contenting
»  Segment-Leading Safety Features » 2014 — Improve Lease Positioning
»  Segment-Leading Infotainment « 2016 Mid-Cycle Action
»  Segment-Leading Size and Comfort - Update Style and Design
»  Segment-Unique Style and Design - Enhance Driving Dynamics

-~ Align Powertrain to Brand DNA
- Leverage Positioning Between Compact and Mid-Size Cars
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DURANGO ‘m
CHARGER SRT®

m CHARGER
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FWD/AWD CHALLENGER SRT

b
VIPER

FWD TURBO
D CUV
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D CUV SRT

AWD HO THIII! |

B SEDAN/HATCH DART SRT




DODGE U.S. TOTAL SALES
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DODGE BRAND PRODUCT PLAN . s () Meore |

VEHICLE
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DODGE EXISTS T0

CHAMPION THE UN-BORING

CHALLENGE THE MUNDANE * AMPLIFY WHAT MOVES YOU.



IN DEFENSE OF DRIVING



Disclaimer

FCA ©

Certain information included in this presentation, including,
without limitation, any forecasts included herein, is forward
locking and is subject to important risks and uncertainties that
could cause actual results to differ materially. The Group’s
businesses include its automotive, automotive-related and other
sectors, and its outlook is predominantly based on what it
considers to be the key economic factors affecting these
businesses. Forward-looking statements with regard to the
Group's businesses involve a number of important factors that
are subject to change, including, but not limited to: the many
interrelated factors that affect consumer confidence and
worldwide demand for automotive and automotive-related
products and changes in consumer preferences that could
reduce relative demand for the Group’s products; governmental
programs; general economic conditions in each of the Group's
markets; legislation, particularly that relating to automotive-
related issues, the environment, trade and commerce and
infrastructure development; actions of competitors in the
various industries in which the Group competes; production
difficulties, including capacity and supply constraints, excess
inventory levels, and the impact of wvehicle defects and/or
product recalls; labor relations; interest rates and currency
exchange rates; our ability to realize benefits and synergies from
our global alliance among the Group's members; substantial
debt and limits on liguidity that may limit our ability to execute

the Group’s combined business plans; political and civil unrest;
earthguakes or other natural disasters and other risks and
uncertainties. Any of the assumptions underlying this
presentation or any of the circumstances or data mentioned in
this presentation may change. Any forward-looking statements
contained in this presentation speak only as of the date of this
presentation. We expressly disclaim a duty to provide updates to
any forward-looking statements. Fiat does not assume and
expressly disclaims any liability in connection with any
inaccuracies in any of these forward-looking statements or in
connection with any use by any third party of such forward-
looking statements. This presentation does not represent
investment advice or a recommendation for the purchase or
sale of financial products and/or of any kind of financial services.
Finally, this presentation does not represent an investment
solicitation in Italy, pursuant to Section 1, letter (t) of Legislative
Decree no. 58 of February 24, 1998, as amended, nor does it
represent a similar solicitation as contemplated by the laws in
any other country or state.

Copyright and other intellectual property rights in the
information contained in this presentation belong to Fiat S.p.A.
Fiat and FCA are trademarks owned by Fiat 5.p.A. “Fiat Chrysler
Automobiles”™ (FCA) is the name expected to be used following
completion of the merger of Fiat 5.p.A. into a recently formed
Dutch subsidiary.



