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THE CHRYSLER BRAND

OUR TIME HAS COME



CHRYSLER BRANE

GLOBAL SALES GROWTH
(2013 - 2018)
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CHRYSLER BRAND
OUR FOUNDING BELIEFS

“I GAVE THE PUBLIC QUALITY, BEAUTY, SPEED, COMFORT,
STYLE AND POWER, ALL AT A LOW PRICE.”

- WALTER P. CHRYSLER (1925)

QUALITY

DESIGN

CRAFTSMANSHIP

PERFORMANCE & EFFICIENCY

INNOVATION & TECHNOLOGY

VALUE




CHRYSLER BRAND HISTORY

WORLDWIDE TOTAL SALES
(1986 - 2013)

- 801,468
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REBUILDING MOMENTUM

(2009 - 2013)

REFRESHED PRODUCTS FOCUSED ON SEGMENT WHY BUYS

CONNECTED WITH AMERICAN CONSUMERS THROUGH
“IMPORTED FROM DETROIT""

IMPROVE RELEVANCY TO MASS-MARKET AMERICA



DOMINATE
MINIVAN SEGMENT

TOWN & COUNTRY

U. 5. TOTAL SALES +45% SINCE 20089

NCREASED SHARE TO 24%

TOTAL
SHARE

. S. SALES
(000)




SITRENGTH IN
FULL-SIZE CAR SEGMENT

300/C
U. 5. TOTAL SALES +50% SINCE 2009

INCREASED SHARE TO 10%

> 10% TOTAL

SHARE
: l

2009 2013

LJ. 5. SALES
(000)




GAINS IN
MID-51ZE CAR SEGMENT

200
U. 5. TOTAL SALES +391% SINCE 2009
INCREASED SHARE TO 5%

., coz TOTAL
e’ 5% SHARE

117

SALES

{000)

2009 2010 201 2012
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john varvatos EMBRAEED TRENDS
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GREW MORE CULTURALLY RELEVANT

CHRYSLER PARTNERSHIPS
EMINEM
CARHARTT
JOHN VARVATOS™
BEATS AUDIO™
HARMAN KARDON" AUDIO
RFK CENTER FOR HUMAN RIGHTS
EDUCATION SUPPORT: DRIVE FOR THE KIDS™ PROGRAM
BULLYING PREVENTION
LATIN GRAMMY AWARDS
UNITED WAY
WEST COAST CUSTOMS
NMUCLASSICA
JAZZ FEST
SELECTED OF GOD CHOIR
MOTOWN
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CHRYSLER BRAND IS GETTING
. ACKNOWLEDGED BY 3R PARTIES
AND THE PRESS FOR ITS
ACCOMPLISHMENTS

BRAND
2013 JL.D.POWER 1QS — 4 POINTS BETTER THAN THE INDUSTRY AVERAGE
2013 KBB MOST REFINED BRAND

200

2013 & 2014 INSURANCE INSTITUTE FOR HIGHWAY SAFETY (IIHS)
TOP SAFETY PICK

2013 WARD'S10 BEST ENGIMNES
300
2014 CONSUMERS DIGEST BEST BUY
2013 |IHS TOP SAFETY PICK
2013 WARD'S10 BEST ENGINES
2012 KBB.COM 10 BEST FAMILY CARS
2012 NHTS5A 5-5TAR SAFETY RATING
2011 WARD'S 10 BEST INTERIORS

TOWN & COUNTRY
2014 CONSUMERS DIGEST BEST BUY
13 CONSECUTIVE POLK AUTOMOTIVE LOYALTY AWARDS

2013 HIGHEST-RANMKED MINIVAN IN INITIAL QUALITY
{J.D: POWER |1Q5)

2013 IIH5 TOP SAFETY PICK
2012 TOTAL CAR 5CORE.COM BEST FAMILY CAR FOR ROAD TRIP




225,000 -~

2009

CHRYSLER BRAND

GLOBAL SALES GROWTH
(2009 - 2013)

RESULTS:

IMPROVED AWARENESS BY 5 POINTS
IMPROVED CONSUMER CONSIDERATION BY 3 POINTS
IMPROVED BRAND LOYALTY BY 7 POINTS
INCREASED SALES 56% TO OVER 350,000

2010 20N 2012
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~ 350,000
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COMPANY PRIORITIES

OFF-ROAD CAPABLE SUV'S: TRUCKS:

Jeep 3 sesacm

CARS & PEOPLE MOVERS
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INTERNAL BRAND TURF WAR

FOR THE RIGHT TO OWN THE VOLUME MAINSTREAM CUSTOMER

S @ ’




BRAND ESSENCE:
AMBITIOUS AMERICAN INGENUITY

PERFECT BALANCE OF SUBSTANCE & STYLE

DRIVEN EY INNOVATION, CRAFTSMANSHIP
AND WORLD CLASS QUALITY

DESIGNED TO DELIVER ON THE PROMISE OF VALUE

BUILT WITH PRIDE IN NORTH AMERICA




WHAT WE OFFER

A FULL-LINE OF EXCEPTIONAL AND ATTAINAELE
VEHICLES FOR MAINSTREAM AMERICA

CHRYSLER BRAND
CONSUMER

MOTIVATED, HARD-WORKING EVERYDAY
AMERICANS WHO DESERVE AN EXCEPTIOMNALLY
WELL-MADE AND WELL-APPOINTED VEHICLE —

THEY CAN AFFORD



LEGITIMIZES CHRYSLER'S
ROLE AS FCA'S MAINSTREAM
NORTH AMERICAN BRAND

AGREEMENT
+ CLEAR BERAND DIRECTION
* SCOPE OF SALES RESPONSIBILITIES
* PRODUCT PORTFOLIO THROUGH 2018
+ REQUIRED RESOURCES
« REQUIRED DISTRIBUTION
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determine the positionofa ship or airplane by

,.A measuring the posttions of the stars and sun




CHRYSLER'S ROLE:

TO COVER MAINSTREAM SEGMENTS

SMALL CAR
MID-SIZE CAR
FULL-SIZE CAR

MINIVAN
MID-SIZE CROSSOVER

FULL-SIZE CROSSOVER

< 5,

HYUNDAI

TOY

TA



OPENS UP THE OPPORTUNITY TO COMPETE
FOR AN ADDITIONAL 7.6M SALES ANNUALLY

MID-5IZE
CAR

FULL-SIZE

CAR

Sntatand SEGMENT

OPPORTUNITIES
3.5M

2014

MID-SIZE
CAR

FULL-SIZE
COMPACT
CAR CAR

MINIVAN SEGMENT F.'I!Elljré.l'r

OPPORTUNITIES
11.1M

OFF-
MID-SIZE
P ROAD

CAPABLE
SuUv

FULL-5IZE PEREOEM
-ANCE

2018
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CHRYSLER BRAND PRODBUCT PLAN

SEGMENT 2013 2014 2015 2016 2017 2018

D - MID-SIZE

E - FULL-SIZE

TOWN & COUNTRY MPV

SEGMENT COVERAGE r
New Vehicle or Mid-Cwecle | 25%

S Renewal of Existing Mameplate Freshening




2015 CHRYSLER 200

KEY PURCHASE REASONS

VALUE PREMIUM STYLING / PERFORMANCE / CONTENT

MPG STANDARD 36 MPG HIGHWAY

SAFETY MOST SAFETY & SECURITY FEATURES IN ITS CLASS (60+)
QRD WORLD-CLASS MANUFACTURING




2015 CHRYSLER 200
WORLD CLASS QUALITY

$1 BILLION PLANT INVESTMENT
1,000,000 5Q. FT. BODY SHOP
936,000 SQ. FT. PAINT SHOP

ALL-NEW METROLOGY CENTER

17,000,000 MILES OF VEHICLE TESTING



20153 CHRYSLER 200

DIFFERENTIATION POINTS

9-SPEED AUTOMATIC TRANSMISSION
BEST COMEINATION OF 4 & 6 CYL ENGINES
ADVANCED ALL-WHEEL DRIVE
BEST TECHNOLOGY & CONNECTIVITY SOLUTION
8.4" UCONNECT COMMAND CENTER
7" LED INSTRUMENT CLUSTER
DESIGN & CRAFTSMANSHIP




STD. ENGINE HWY MPG

AVAILABLE HORSEPOWER

STAMNDARD TRAMSMISSIOMN

ROTARY E-SHIFT

AVAILABLE AWD

IMTERIOR STORAGE (CU. IM.)

REAR SEAT HEADROOM

STARTING MSRP
({LESS DEST)

200 Vs. COMPETITION

2015MY 200

DISCOMNMECTIMG)

1.0
[(BEST IN

FUSION MALIBU CAMRY | ACCORD | SONATA | ALTIMA
34 I6 35 I5 i5 IR
240 255 il 278 274 270
AUTOMATIC | AUTOMATIC |  AUTOMATIC MANUAL AUTOMATIC cvT
MO ] MO MO MO MO
rgorL | o o o o
N 355 793 466 62 460
78 175 381 370 78 371

$21,970 $22,140 $22,425 $21,955 $21,450 $22,110




200 SEDAN

SHIPMENTS STARTED ON MAY 2NE



o 200 SEDAN

WARD'5 10 BEST INTERIORS AWARDS & PRESS “2015 CHRYSLER 200:
(4/10/14) A CONTENDER IS BORN"

- Detroit News
S _~
o 2

S|
“THE 200 IS SO GOOD THAT IT WILL
FOREVER CHANGE THE WAY “2015 CHRYSLER 200, FROM

YOU THINK OF CHRYSLER™ PRETENDER TO CONTENDER"
- Autotradercom . - Yahoo Autos

“FOR MY MONEY, NEITHER THE ALTIMA . “CHRYSLER FINALLY BUILDS A MIDSIZE
NMOR THE CAMRY CAN TOUCH THE 200" z &= FAMILY SEDAN THAT'S WORTH
OWNING"

- AutoWeek

- autoblog

“THE 200 BRINGS CONSIDERABLY MORE
PERSONALITY TO THE SEGMENT THAN

TOYOTA CAMRY, HONDA ACCORD, AND
NISSAN ALTIMAY

- Motor Trend
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CHRYSLER BRAND PRODUCGT PLAN

SEGMENT _ 2013 _ 2014 _ 2015 _ 2016 _ 2017 _ 2018

D - MID-SIZE

E - FULL-SIZE

SEGMENT COVERAGE r
Mew Vehicle or Mid-Cyela 25%

_— Renewal of Existing Mameplate @ Freshening
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CHRYSLER BRAND PRODUCGT PLAN

SEGMENT 2013 2014 _ 2015 _ 2016 _ 2017 _ 2018

100 SEDAN _ -

C - COMPACT

D - MID-SIZE

E - FULL-SIZE

TOWN & COUNTRY MPYV

SEGMENT COVERAGE r r
25% 25% 41%

Mew Vehicle or Mid-Cwele
_— Renewal of Existing Mameplate Freshening



COMPACT CAR SEGMENT

US TOTAL SALES (2013) DEVELOPMENT FORMULA

« EXCEED KEY PURCHASE REASONS
* DIFFERENTIATE

-~ ' - DESIGN
- PERFORMAMCE
297,000 - INNOVATION & TECHNOLOGY
294,000 CHRYSLER 100 - INTERIOR CRAFTSMANSHIP

246,000

234,000 231,000

154,000

TOYOTA COROLLA HOMNDA CIVIC CHEVROLET CRUZE FoRD FOQCUs Hy MDAl ELAMTRA WA ETTA
HYUNDRI
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CHRYSLER BRAND PRODUCGT PLAN

SEGMENT 2013 _ 2014 _ 2015 2016 _ 2017 _ 2018

C - COMPACT
100 SEDAN %_

D - MID-SIZE
200 SEDAN

E - FULL-SIZE
300/C SEDAN

TOWN & COUNTRY MPV

FULL-SIZE CROSSOVER

SEGMENT COVERAGE

Mew Vehicle or Mid-Cwele
_— Renewal of Existing Mameplate Freshening




FULL-SIZE CUV SEGMENT

US TOTAL SALES (2013)

2
QL

126,000

CHRYSLER FULL-SIZE CUV

191,000

94,000
87,000 88,000

I .

FORD EXPLORER TOYOTA HIGHLANMDER MISS5AN PATHFINDER CHEVROLET TRAVERSE GMC ACADIA BUICK ENCLAVE
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CHRYSLER BRAND PRODUCGT PLAN

SEGMENT _ 2013 _ 2014 _ 2015 _ 2016 _ 2017 _ 2018

100 SEDAN %_

C - COMPACT

D - MID-SIZE
200 SEDAN

MID-SIZE CROSSOVER

E - FULL-SIZE

300/C SEDAN

TOWN & COUNTRY MPV

FULL-SIZE CROSSOVER

SEGMENT COVERAGE

Mew Vehicle or Mid-Cwele
_— Renewal of Existing Mameplate Freshening




235,000

CHEVROLET EGUINOX

— §F 1

MNISSAN ROGUE

MID-SIZE CUV SEGMENT

US TOTAL SALES (2013)

—_——u .

CHRYSLER MID-SIZE CUV

162,000

128,000
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CHRYSLER BRAND PRODUCGT PLAN

SEGMENT 2013 2014 2015 _ 2016 _ 2017 _ 2018

100 SEDAN %_

C - COMPACT

D - MID-SIZE
200 SEDAN

MID-SIZE CROSSOVER

E - FULL-SIZE

300/C SEDAN

TOWN & COUNTRY MPYV

FULL-SIZE CROSSOVER

SEGMENT COVERAGE

Mew Vehicle or Mid-Cwele
_— Renewal of Existing Mameplate Freshening




CHRYSLER BRAND

GLOBAL SALES GROWTH (2013 - 2018)

800,000

TOWN &
200 SEDAN COUNTRY

100 SEDAN

550,000

AVENGER
GRAMD

CARAVAM

2013 DODGE C-SEGMENT D-SEGMENT E-SEGMENT 2018



CHRYSLER BRAND HISTORY

WORLDWIDE TOTAL SALES (1986

-
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- 2018)
801,468
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WORLD-CLASS QUALITY
CRAFTSMANSHIP §

BN |NNOVATION BUILT WITH

BB AMERICAN PRIDE
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Disclaimer

FCA @

Certain information included in this presentation, including,
without limitation, any forecasts included herein, is forward
looking and is subject to important risks and uncertainties that
could cause actual results to differ materially. The Group's
businesses include its automotive, automotive-related and other
sectors, and its outlook is predominantly based on what it
considers to be the key economic factors affecting these
businesses. Forward-looking statements with regard to the
Group's businesses involve a number of important factors that
are subject to change, including, but not limited to: the many
interrelated factors that affect consumer confidence and
worldwide demand for automotive and automotive-related
products and changes in consumer preferences that could
reduce relative demand for the Group's products; governmental
programs; general economic conditions in each of the Group's
markets; legislation, particularly that relating to automotive-
related issues, the environment, trade and commerce and
infrastructure dewvelopment; actions of competitors in the
various industries in which the Group competes; production
difficulties, including capacity and supply constraints, excess
inventory levels, and the impact of vehicle defects and/or
product recalls; labor relations; interest rates and currency
exchange rates; our ability to realize benefits and synergies from
our global alliance among the Group’s members; substantial
debt and limits on liquidity that may limit our ability to execute

the Group’s combined business plans; political and civil unrest;
earthquakes or other natural disasters and other risks and
uncertainties. Any of the assumptions underlying this
presentation or any of the circumstances or data mentioned in
this presentation may change. Any forward-looking statements
contained in this presentation speak only as of the date of this
presentation. We expressly disclaim a duty to provide updates to
any forward-looking statements. Fiat does not assume and
expressly disclaims any liability in connection with any
inaccuracies in any of these forward-looking statements or in
connection with any use by any third party of such forward-
looking statements. This presentation does not represent
investment advice or a recommendation for the purchase or
sale of financial products and/or of any kind of financial services.
Finally, this presentation does not represent an investment
solicitation in ltaly, pursuant to Section 1, letter (t} of Legislative
Decree no. 58 of February 24, 1998, as amended, nor does it
represent a similar solicitation as contemplated by the laws in
any other country or state.

Copyright and other intellectual property rights in the
information contained in this presentation belong to Fiat S.p.A.
Fiat and FCA are trademarks owned by Fiat 5.p.A. “Fiat Chrysler
Automobiles” (FCA) is the name expected to be used following
completion of the merger of Fiat 5.p.A. into a recently formed
Dutch subsidiary.



